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In global tourism, the slump in international arrivals caused by the pandemic halved in 2022

to —34 percent compared to 2019. The upward frend continued in 2023 (January to July —16 percent
compared to 2019), particularly in the Middle East (+20 percent), but also in Africa, Europe and
America (-8 to —13 percent).

At just under 18 percent (2019-2022) in Austria, the shortfall in guest arrivals from abroad was only
around half the global average and also lower than in Europe as a whole (—20 percent). From January
fo July 2023, Austria was only 4.3 percent short of its 2019 level.

Regionally, the largest demand gap prevailed in Vienna (overnight stays in 2019-2022 —25.0 percent),
while Styria and Carinthia (-2.1 and —3.8 percent respectively) recovered most successfully.

In relative terms, domestic tfourism has outperformed international (overnight) demand in all federal
provinces since 2019. The 2022 summer season was significantly more favourable than the winter
season in all parts of the country.

According to WIFO estimates, the number of overnight stays in 2023 is likely to be only 1.5 percent
below the 2019 peak. Revenue in value terms (including day fourism) could even be a good

11 percent above the pre-crisis level due to the strong price increase. In real ferms, however, revenue
is expected to fall short by around 14 percent.

Development of overnight stays from January to August
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The number of overnight stays from January to August 2023 was only 1.4 percent below the country.”
pre-crisis level. In the same period in 2022, the shortfall compared to 2019 was still

12.2 percent (2021 -56.3 percent). Vienna, Lower Austria, Tyrol and Carinthia still had an

above-average need to catch up in the course of 2023 so far (source: Statistics Austria; WDS

— WIFO Data System, Macrobond).
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With the expiry of the COVID-19 related measures from February 2022, tourism demand in Austria picked up steadlly. In 2022,
the demand from international guests remained weaker than that of domestic travellers (overnight stays —13.1 to —2.7 per-
cent, overall -10.3 percent; all compared to 2019). While the gap to the pre-crisis season almost closed in summer (-1.4 per-
cent), there were still considerable shortfalls in the winter months of 2022 (January to April 2019-2022 —23.0 percent, Novem-
ber, and December 2018-2022 -5.8 percent). In winter 2022-23 (November 2022 to April 2023), the shortfall in overnight stays

shrank to 4.9 percent. Although the overnight demand in summer 2023 could even exceed the peak of the 2019 season
(overnight stays +1.5 percent; estimate) and 2023 could thus achieve the second-best annual result after 2019 (-1.5 per-
cent), persistently high inflation and the weak economic performance in Austria and other European countries, especially
Germany, are likely to dampen household spending noticeably.
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In 2022, the global gap
to the pre-crisis level of
international arrivals was
still about one third. In
2023, the gap to 2019 is
likely to narrow to be-
tween 5 and 20 percent,
depending on the fore-
cast scenario.

Tourism

1. Sitrong recovery in global tourism in 2023

In 2022, more than twice as many interno-
tional arrivals of overnight guests were
counted compared fo the previous year
(+111.5 percent). Compared to 2019, how-
ever, this still represented a gap of 33.8 per-
cent (after —-68.7 percent in 2021; Figure 1)1.
Europe and America (including the Carib-
bean) benefitted from stronger interconti-
nental fravel flows in 2022 — as in the two
previous years during the pandemic (fo-

tal -19.8 and -28.8 percent respectively,
compared to 2019). Demand picked up
particularly strongly in the Middle East, re-
ducing the gap to the pre-crisis level of inter-
national arrivals from 57.7 percent (2021) to
4.9 percent (2022). While Africa was close to
the global average (2019-2022 -32.5 per-
cent), Asia and the Pacific region sfill ac-
counted for almost three quarters of foreign
arrivals compared to 2019. Europe achieved
a market share of 61.4 percent of global in-
ternational demand in 2022, significantly ex-
panding its leading role compared to 2019
(50.7 percent). The market share been even

T This analysis of world tourism is limited to data on for-
eign demand; domestic demand, which is of very dif-
ferent importance in the individual destination

higher at 65.7 percent only in 2021 - a simi-
larly high figure had only been achieved in
1980. The Americas and the Middle East also
gained in global importance compared to
2019 (+1.1 and +2.2 percentage points to
16.1 and 7.2 percent respectively in 2022),
while Asia's global market share shrank from
around a quarter o just over a tenth. Africa’s
international weight remained relatively sta-
ble at 4.8 percent (2019: 4.7 percent).

The steady upward trend in international
tourism in 2022 continued in the first seven
months of 2023 (700 million arrivals,

+42.9 percent compared to January to July
2022), reducing the gap compared to the
same period in 2019 to 15.6 percent. The
Middle East was the only region to record a
stfrong increase in demand of around one
fifth above 2019 levels. Africa, Europe and
America still recorded around 8 percent to
13 percent less arrivals by foreign guess (Jan-
uary to July 2019-2023). Asia, on the other
hand, was still far behind with a gap of

countries, is not taken into account, so that unfortu-
nately a complete picture of the development of
tourism cannot be derived from the data.
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almost 40 percent, but showed by far the
strongest growth compared to the previous
year (+241.0 percent; Africa +56.7 percent,
America +34.8 percent, Europe +20.3 per-

cent). In Austria, the gap in international arri-
vals was 4.3 percent compared to 2019 lev-
els (January to July 2019-2023; Figure 2).

Figure 1: Development of international tourist arrivals by world region
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Figure 2: Monthly development of international tourist arrivals in Austria and by world region
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The difficult economic environment in Aus-
fria and key neighbouring countries —
caused by high inflation rates, a significant
increase in the cost of living and restricted
travel budgets with rising interest rates —
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together with fears of a global recession, are
dampening the prospects of a full recovery
of the tourism industry in the near future.
Based on the current assessment of the
World Tourism Organisation (UNWTO) from
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Austria's tourism exports
in nominal terms almost
doubled in 2022 com-
pared to the previous
year. At 5.2 percent, the
market share within the
EU 27 was 0.2 percent-
age points lower than in
2019.

Tourism

September 2023, international arrivals world-
wide are likely to be 5 to 20 percent lower in
2023 than in 2019, depending primarily on
the resumption of tourism activities by Chi-
nese guests. Increased travel intensity in
China, the world's most important foreign
market before the pandemic, would primar-
ily benefit destinations in Asia, but would
also stimulate demand on other continents.
However, the availability and cost of air
travel are likely to play a decisive role here.
Robust demand for travel is also expected
from the USA in 2023, which should benefit

Europe in particular due to the weakness of
the euro against the dollar. Europe and the
Middle East could reach or even exceed
the pre-crisis level of international arrivals in
2023. According to the UNWTO, domestic
tourism will also continue to support the in-
dustry's recovery as demand for closer desti-
nations increases. Risk factors for tourism in-
clude the ongoing uncertainty surrounding
the war in Ukraine and increasing geopoliti-
cal tensions, as well as the worsening short-
age of labour.

2. Austria's position in European tourism

2.1 Foreign income in Austria and the EU is
still around a tenth lower than before the
COVID-19 crisis

Due to the pronounced seasonality, the first
and third quarters (main winter and summer
months) are the most important for domestic
tourism. At 31.4 percent of foreign tourism re-
ceipts (excluding passenger fransport) in
2022, the first quarter of the year was twice
as important in Austria as in the EU 27. At the
same time, the first quarter of 2022 sfill
lacked about a quarter of the demand seen
in 2019, while the average loss in the EU was
one fifth. As the year progressed, the losses
decreased significantly (April to December
2019-2022: Austria —6.5 percent,

EU 27 —7.5 percent), with Austria's revenue in
the important summer quarter (third quarter:
share 2022: 30.8 percent, EU 27: 36.7 per-
cent) developing much more favourably
than in the EU as a whole (-2.0 and -8.6 per-
cent compared to July to September 2019).
On average for 2022, the domestic tourism
industry received 13.3 percent less in value
from foreign visitors than before the COVID-
19 crisis (EU 27 —10.0 percent), but almost
doubled receipts compared to the previous
year (+90.3 percent, EU 27 +63.4 percent).
Austria's market share of international tour-
ism in the EU 27 also reached its pre-crisis
level of 2019 (5.4 percent; Figure 3) in 2022
at 5.2 percent, following its low in 2021

(4.5 percent).

Figure 3: Austria's market share in international European tourism

Measured in terms of nominal tourism exports of the EU 27
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Source: IMF; OeNB; Statistics Austria; UNWTO, wiiw; WIFO calculations; WDS — WIFO Data System, Macrobond.

Excluding international passenger fransport.

In addition to Austria, two of the most im-
portant tourism destinations in the EU 27, It-
aly and Germany, also lost market share
over the last three years (measured in terms
of EU-wide tourism exports in terms of value),
with Germany suffering by far the greatest

losses of all member countries (-1.7 percent-
age points to 8.2 percent, Italy —0.2 percent-
age points to 11.5 percent). By confrast, the
two frontrunners, Spain and France, were
able to improve their position since 2019
(from 18.8 fo 19.0 percent and from 15.0 fo
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15.6 percent respectively in 2022). This also

applies to Portugal, which was the fifth most

important target market within the EU 27 in
2022 (+0.9 percentage points to 5.8 per-
cent). While the top 4 destination countries

in international European fourism main-
tained their 2019 rankings, Portugal pushed
Austria from 5th place (2019) to éth place
(Figure 4).

Figure 4: The 15 EU countries with the largest market shares in international European

tourism

Measured in terms of nominal tourism exports of the EU 27
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Source: IMF; OeNB; Statistics Austria; UNWTO; wiiw; WIFO calculations; WDS — WIFO Data System, Macrobond.
Excluding international passenger transport. Ranked by market share in 2022.

Figure 5: Harmonised consumer prices in accommodation and food services
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the average development from January to August.

2.2 Rising prices weaken the
competitiveness of Austrian tourism

The basket of goods included in the Harmo-
nised Index of Consumer Prices (HICP) rose
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by just over a fifth (+21.1 percent) in Austria
between 2015 and 2022, while the prices for
tourism services rose by around a third (food
services +30.7 percent, accommodation
+35.7 percent). This significantly weakened

Tourism



Tourism demand largely
returned in 2022. Over-
night stays by interna-
tional guests doubled
compared to 2021
(-13.1 percent com-
pared to 2019), while
domestic tourism almost
reached pre-crisis levels
with growth of around a
third (-2.7 percent be-
low 2019).

Tourism

Austria's position as a holiday destination
compared to its European competitors: only
in Croatia (2015-2022 +35.4 percent) did
prices for restaurant services increase more
than in Austria, while prices for accommo-
dation only rose more strongly in Portugal
and the Netherlands (+43.8 percent and
+42.0 percent respectively; Figure 5). The

indices shown were adjusted for (measuro-
ble or observable) changes in quality. In re-
lation to the average price level of the EU 27
based on purchasing power parities, Austria
generally shows higher inflation. Since 2019,
however, the price gap in tourism has shrunk
more than that in private consumption (-5.6
to —2.9 percent; Figure 6).

Figure 6: Comparative price level indices for Austria
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117 ~
16 4 Restaurants and hotels

115 ~
114 A
113 ~
112 A

100

111
110 +
109 +
108 -
107 ~
106 +
105 +
104

EU 27

Private household consumption expenditure

2015 2016 2017 2018

Source: Eurostat; WDS — WIFO Data System, Macrobond.

2019 2020 2021 2022

3. Significant recovery in tourism demand in Austria in 2022 following two

years of pandemic

3.1 Increased return of international guests -
domestic demand reaches new high in
summer 2022

Despite unfavourable economic conditions
and falling real incomes, tourism demand
recovered strongly in 2022 compared to the
previous year (total overnight stays

+72.1 percent). The desire to travel re-
mained unbroken, even though private
households adjusted their holiday behaviour
and cut their holiday budgets in response to
the fall in real income and the rise in prices
for essentials and touristic goods. Per capita
tourism sales and the resulting value added
thus suffered more from the difficult environ-
ment than the volume of travel (measured
in terms of overnight stays and arrivals).

In 2022, a total of 136.9 million overnight
stays were recorded in Austria. This reduced
the gap in demand compared to 2019 from
47.9 percent (2021) to 10.3 percent. Interna-
tional guests in particular returned quickly
after two years of the pandemic: the num-
ber of overnight stays from abroad roughly
doubled compared to 2021, but sfill fell

13.1 percent short of the 2019 level. At the
same time, domestic demand increased by

31.4 percent in 2022 compared to the previ-
ous year, almost returning to pre-crisis levels
(2.7 percent).

From a regional perspective, the following
picture emerged for 2022: city tourism in Vi-
enna continued to be more affected by the
after-effects of the COVID-19 crisis than
other tourism regions due to its disproportion-
ate focus on foreign (long-distance) travel-
lers. Accordingly, the number of overnight
stays in Vienna was still a quarter lower than
in 2019 (domestic fravellers -10.2 percent, in-
ternational guests —28.1 percent). The lower
demand in the federal capital also had an
impact on accommodation occupancy in
the regions of Lower Austria close to the city,
meaning that the total number of overnight
stays in Austria's largest federal provinces
was still 14.1 percent below the pre-crisis
level. The south-eastern federal provinces
(Burgenland, Carinthia, Styria) and Upper
Austria recorded the smallest relative drop in
demand in the three-year comparison (-2.1
to —6.8 percent to 2019). In winter sports-ori-
ented western Austria, the overnight stay
balance in 2022 was slightly more favoura-
ble than the national average (Salzburg,
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Tyrol, Vorarlberg together -9.8 percent com-
pared to 2019).

Austria traditionally has a very high propor-
tion of international guests and is therefore
much more dependent on international
source markets than other holiday

destinations: until 2019, the annual average
share of overnight stays by foreign guests
was around three quarters. In 2022, after two
years of pandemic-related shifts, the share
returned to the long-term frend at 71.6 per-
cent.

Figure 7: Structure of overnight stays in Ausiria according to the distance of the source

markets
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Neighbouring markets:
Germany, Italy, Switzerland, Slovakia, Slovenia, Czech
Republic, Hungary.

Non-neighbouring markets in Europe:

Belgium, Bulgaria, Denmark, Finland, France, Greece,
Ireland, Croatia, Luxembourg, Netherlands, Norway, Po-
land, Portugal, Romania, Russia, Sweden, Spain, Turkey,
Ukraine, UK, rest of South-East Europe (Bosnia-Herze-
govina, North Macedonia, Serbia, Montenegro, Ko-
SOVO).

Distant markets:

Arab countries in Asia (Yemen, Bahrain, Iraqg, Jordan,
Qatar, Kuwait, Lebanon, Oman, Syria), Australia, Brazil,
China (including Hong Kong and Macau), India, Israel,
Japan, Canada, Central and South America (including
Argentina and Mexico), New Zealand, Saudi Arabia,
South Korea, South-East Asia (Indonesia, Malaysia, Sin-
gapore, North Korea, Thailand, Brunei, Cambodia, Laos,
Philippines, Vietnam), Taiwan, USA, United Aralb Emir-
ates.

Source: Statistics Austria; WIFO calculations; WDS — WIFO Data System, Macrobond.

In addition to a new record level of domes-
tic overnight stays in Austrian summer tour-
ism in 2022 (+1.0 percent compared to the
2021 season, +4.4 percent compared to
2019), foreign demand also gradually re-
turned to pre-crisis levels — from May to Oc-
tober 2022, year-on-year growth totalled
26.5 percent (-3.8 percent compared to
2019). In 2022 as a whole, domestic guests
stayed overnight almost as frequently as be-
fore the pandemic (38.9 million, —2.7 per-
cent). Despite doubling year-on-year, inter-
national demand remained 14.7 million
overnight stays or 13.1 percent below the
2019 peak. In particular, guests from the
Asian long-distance markets continued to
stay away (China -92.9 percent, Tai-

wan -89.7 percent, South Korea -76.0 per-
cent, Japan -85.5 percent; in each case
compared to 2019). Due to the warin
Ukraine, but also because of the sanctions
against Russia, the number of overnight stays
by Russian guests in Austria also fell drasti-
cally (2019-2022 -87.9 percent). Demand
from the two most important source mar-
kets, Germany and the Netherlands, also re-
mained below the 2019 level (-5.8

and -3.6 percent respectively), although the
shortfall was smaller. Together, the two
countries were responsible for 64.7 percent
of international tourism demand in Austria in
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2022 (+5.2 percentage points compared to
2019). Demand for overnight stays from Slo-
vakia (+3.0 percent), Croatia (+0.8 percent)
and Israel (+15.6 percent) already ex-
ceeded the pre-crisis level of 2019 in 2022.
However, the three markets only confributed
2.3 percent of international overnight stays
in Austria in 2022 (Figure 7).

After the pandemic years of 2020 and 2021,
domestic demand remained lively in 2022
despite a resurgence in foreign travel and
was only 2.7 percent below the 2019 peak.
In Styria and Vorarlberg, the annual average
volume of overnight stays by domestic trav-
ellers in 2022 was roughly in line with the pre-
crisis level (-0.7 and +0.2 percent respec-
fively), while Carinthia recorded gains of

7.1 percent. In the other federal provinces,
domestic guests stayed overnight 1.8 per-
cent (Salzburg) to 10.2 percent (Vienna) less
frequently in 2022 than in 2019. Vienna and
Lower Austria continued to suffer from par-
ficularly weak demand from foreign guests
(-28.1 and -23.0 percent respectively; Aus-
tfrian average -13.1 percent), while the other
federal provinces recorded between

4.0 percent (Styria) and 12.2 percent (Salz-
burg) fewer overnight stays by foreign guests
than in 2019 (Figure 8).



Table 1: Overnight stays and tourism receipts in Austria

Overnight stays Tourism receipts
From domestic  From foreign Total Domestic International’ Total'
fourists guests
Nominal In real terms? Nominal In real ferms? Nominal In real terms?
Million Million €
2010 35,024 89,857 124,881 5,442 6,257 15,705 17,861 21,147 24,118
2015 36,425 98,824 135,249 6,007 6,007 18,355 18,355 24,362 24,362
2016 38,014 102,863 140,877 6,283 6,123 18,953 18,553 25,236 24,675
2017 38,523 105,977 144,500 6,471 6,123 19,954 18,936 26,425 25,059
2018 39,390 110,430 149,819 6,716 6,153 21,408 19,738 28,124 25,891
2019 39,944 112,765 152,709 6,890 6,204 23,129 20,930 30,019 27,134
2020 31,596 66,280 97.876 5,326 4,716 13,436 11,959 18,762 16,676
2021 29,599 49,964 79.563 5,310 4,547 10,167 8,745 15,477 13,292
2022 38,881 98,031 136,912 7.371 5,678 21,205 16,410 28,576 22,088
2023° 39,386 110,965 150,351 7,636 5,321 25,767 18,038 33,403 23,360

Percentage changes from previous year

2010 + 1.7 = 0.0 + 0.5 + 1.3 = 1.3 + 2.1 + 0.4 + 1.9 = 0.1
2015 + 2.1 + 2.7 + 2.5 + 4.2 + 2.0 + 52 + 3.4 + 5.0 + 3.1
2016 + 4.4 + 4.1 + 4.2 + 4.6 + 1.9 + 3.3 + 1.1 + 3.6 + 1.3
2017 + 1.3 + 3.0 + 2.6 + 3.0 + 0.0 + 53 + 2.1 + 4.7 + 1.6
2018 + 2.2 + 4.2 + 3.7 + 3.8 + 0.5 + 7.3 + 4.2 + 6.4 + 3.3
2019 + 1.4 + 2.1 + 1.9 + 2.6 + 0.8 + 8.0 + 6.0 + 6.7 + 4.8
2020 = 20.9 = 41.2 = 35.9 = 22.7 = 240 = 41.9 = 42.9 = 37.5 = 38.5
2021 - 6.3 - 24.6 - 18.7 - 5.6 - 8.7 - 27.7 - 30.1 - 21.4 - 24.1
2022 + 31.4 + 96.2 + 72.1 + 41.3 + 27.1 + 1105 + 89.4 + 86.9 + 68.2
20233 + 1.3 + 13.2 + 9.8 + 3.6 - 6.3 + 21.5 + 9.9 + 16.9 + 5.8

Source: Statistics Austria; OeNB; WIFO; WDS — WIFO Data System, Macrobond. - ' Including international passenger fransport. — 2 At 2015 prices. — 3 Fore-
cast: as of 9 October 2023.

Figure 8: Overnight stays by federal provinces and source market
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From January to August 2023, the Austrian compared to the same period in 2022, 2019-
tourism industry continued to recover de- 2022 -1.6 percent), following a 15.1 percent
spite the tense economic situation: at 113.7 gap a year earlier. Domestic tourism also
million overnight stays, the previous year'sre-  grew noticeably recently, albeit at a slower
sult was exceeded by 12.3 percent and al- rate (overnight stays +2.8 percent com-
most reached the 2019 level again (-1.4 per-  pared to January to August 2022). However,
cent). A similar picture emerged in the inter- the losses in this segment in 2020 and 2021
national guest segment (+15.9 percent were comparatively small. In addition,
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demand from Austrians for trips abroad
picked up again. Nevertheless, domestic
demand for overnight stays in the first eight
months of 2023 was only 0.8 percent below
the pre-crisis level of 2019.

3.2 Seasonal and regional development
3.2.1 Winter season 2022-23

Following the resurgence of domestic tour-
ism in summer 2022, the upward frend con-
tinued last winter despite persistently high in-
flation: with 69.3 million overnight stays from
November 2022 to April 2023, 95.1 percent
of the pre-crisis season 2018-19 level was al-
ready reached again, with the gap being
slightly smaller for domestic travellers than
for guests from abroad (-4.2 to -5.1 per-
cent). Compared to winter 2021-22, the re-
covery was stronger in the intfernational seg-
ment (+34.5 percent, overnight stays by do-
mestic guests +22.1 percent, total +31.5 per-
cent). As aresult, the guest structure also re-
turned to the ratio of around 77 percent (for-
eign) to 23 percent (domestic) observed

before the pandemic. Among the federal
provinces, Styria (-1.8 percent), Salzburg
(-2.3 percent), Upper Austria (2.6 percent)
and Carinthia (-3.0 percent) recorded the
most favourable results in winter 2022-23
compared to the 2018-19 pre-crisis season.
By contrast, the losses were above average
in Vienna (-8.0 percent), Lower Austria
(7.7 percent), Tyrol (6.5 percent) and Bur-
genland (-6.3 percent).

3.2.2 Summer season 2023

Winter tourism picked up
strongly in the 2022-23
season, while demand

in the preliminary sum-

In the 2023 summer season to date? (May o
August), guest arrivals almost matched the
pre COVID-19 pandemic level for the first
time, while the number of overnight stays
was even slightly higher (-0.3 or +1.8 percent
compared fo the same period in 2019). Asin
2022, it was not only domestic demand that
accounted for more overnight stays than in
the first four summer months of 2019

(+1.2 percent, -2.7 percent year-on-year),
but also the international guest segment
(+2.0 percent, +6.6 percent compared to
May to August 2022).

Figure 9: Regional and seasonal development of total overnight stays

Winter 2020/21

Summer 2021
+10

Percntage change compared to the pre-crisis level
of 2018/19 (winter) and 2019 (summer)

Vienna Lower Burgen- Styria Carinthia Upper Salzburg Tyrol

Austfria  land

= Winter 2021/22
Summer 2022

m Winter 2022/23
®May to August 2023

Vorarl- Austria

Austria berg

Source: Statistics Austria; WDS — WIFO Data System, Macrobond.

Regionally, in summer 2023 (May to August),
three federal provinces still needed to catch
up on the 2019 volume of overnight stays
(Lower Austria —3.0 percent, Carinthia

—2.7 percent, Vienna —-2.2 percent). This was

2 At the time of writing, data on arrivals and overnight
stays according fo accommodation statistics was only
available until August 2023. The 2023 summer season
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due on the one hand to weak results due to
the poor weather conditions (especially in
August) and on the other hand to the ab-
sence of long-distance travellers in city tour-
ism. In the other federal provinces, above all

could therefore only be analysed on the basis of in-
complete data - the entire summer half-year covers
the months of May to October.

Tourism

mer season has already
exceeded pre-crisis lev-

els.



Demand for commercial
holiday flats remained
buoyant in 2022, while
the hotel industry per-
formed below average.

Styria and Vorarlberg, demand exceeded
the comparative levels from May to August
2019 (+6.0 percent and +5.6 percent respec-
tively; Figure 9).

3.2.3 Demand structure by accommodation
type

The hotel industry accounted for 61.0 per-
cent of the 69.3 million overnight stays in
Austrian accommodation establishments in
winter 2022-23. Compared to the 2021-22
winter season, this type of accommodation
recorded an increase in demand of

35.4 percent, but the gap remained dispro-
portionately high compared to 2018-19
(7.5 percent; all accommodation —4.9 per-
cent). Due to the weaker momentum, the
hotel industry also lost market share com-
pared to 2018-19 (-1.8 percentage points).
The 5/4-star hotels were still comparatively
well occupied in winter 2022-23

(4.7 percent compared to the 2018-19 sea-
son), while 1- to 3-star establishments lost
over a tenth of their overnight stays in the
same period compared to the 2018-19 seo-
son. In Upper Austria and Vorarlberg, even
more guests stayed in 5/4-star hotels from
November 2022 to April 2023 than before
the COVID-19 crisis. Across Austria only com-
mercial holiday flats and houses recorded
higher demand last winter than in the 2018-
19 season (+25.9 percent), resulting in a sig-
nificant increase in their market share

(+3.5 percentage points to 14.2 percent). In
Upper Austria, the number of overnight stays
in this type of accommodation even in-
creased by a 2.5-fold. Private accommoda-
fion lost 20 to 30 percent of demand over
the last four winters; only in Lower Austria
and Carinthia did the number of overnight
stays remain comparatively stable (-2.3

and -6.8 percent respectively compared to
winter 2018-19; Table 2).

Table 2: Regional and seasonal development of overnight stays by source market and type of accommodation

Vienna Lower Burgen-  Styria Carin- Upper Salzburg Tyrol Vorarl-  Austria
Austria land Austria berg
Percentage change to the comparative period of 2018-19 (winter season) and
2019 (May to August)
Winter season 2022-23
Total - 80 - 77 - 63 - 18 - 30 - 26 - 23 - 65 - 44 - 49
From domestic tourists - 26 - 63 - 82 - 56 + 28 - 27 - 37 - 77 - 04 - 42
From foreign guests - 92 -1107 + 53 + 31 - 64 - 25 - 19 - 65 - 48 - 35l
From Germany - 80 - 176 - 152 + 27 - 94 - 43 - 16 - 49 - 48 - 43
Hotels and similar establishments - 111 - 96 - 47 - 60 - 84 - 32 - 48 - 85 - 62 - 75
5/4-star - 113 -102 - 61 - 41 - 92 + 40 - 19 - 44 + 23 - 47
3-star - 144 - 64 - 131 - 85 - 45 - 33 - 112 - 134 - 125 - 113
2/1-star 47 - 144 + 808 - 7.6 - 184 - 267 + 30 - 143 - 327 - 114
Commercial holiday dwellings + 689 + 613 + 653 + 239 + 11.6 +1565 + 240 + 195 + 448 + 259
Private holiday dwellings - 48 + 130 + 70 + 91 + 27 - 59 - 64 - 115 - 139 - 84
Private accommodation - 262 - 23 - 204 - 217 - 68 - 188 - 204 - 280 - 306 - 230
Campsites - 3117 - 212 - 192 + 129 + 418 - 188 + 17 + 68 - 340 - 1.5
Other accommodation - 237 - 92 -123 -100 - 18 -102 - 131 - 199 - 86 - 123
May to August 2023
Total - 22 - 30 + 27 + 60 - 27 + 36 + 38 + 26 + 56 + 18
From domestic fourists + 34 - 17 + 26 - 09 + 19 + 47 + 18 - 14 + 53 + 12
From foreign guests - 33 - 51 + 28 + 158 - 57 + 25 + 44 + 30 + 56 + 20
From Germany - 07 - 70 + 23 + 147 - 39 + 67 + 118 + 92 + 98 + 7.1
Hotels and similar establishments - 717 - 63 - 48 - 23 - 86 + 11 - 23 - 51 + 32 - 43
5/4-star - 86 - 85 - 02 - 30 - 55 + 93 - 32 - 23 + 118 - 30
3-star 89 - 12 -124 - 09 - 127 + 25 - 61 - 96 - 37 - 6.8
2/1-star + 11.1 - 124 - 45 - 43 - - 216 + 235 - 69 - 142 - 34
Commercial holiday dwellings + 992 +101.7 + 470 + 473 126+ 76,1 + 434 + 401 + 61.1 + 435
Private holiday dwellings + 75 + 125 + 13 + 233 09 + 58 + 117 + 51 + 30 + 72
Private accommodation 129 - 78 - 246 - 147 - 139 - 189 - 133 - 186 - 109 - 154
Campsites - 100 + 117 + 388 + 319 + 32 + 241 + 144 + 252 + 86 + 150
Other accommodation - 213 - 51 - 56 - 10 - - 35 - 170 - 20 - 224 - 93

Source: Statistics Austria; WDS — WIFO Data System, Macrobond.
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In the 2023 summer season to date (May to
August), the hotel industry accounted for
55.9 percent of the almost 60.1 million over-
night stays, with 5/4-star establishments

alone accounting for around a third of total
demand. Across Austria, the hotel segment
not only recorded below-average growth
compared to the previous year, but also
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compared to the same period in 2019 (May
to August: 2022-23 +2.0 to an average of
+3.7 percent in all accommodation facilities,
2019-2023 —-4.3 percent compared to an av-
erage of +1.8 percent). This led to a noticea-
ble loss of market share (-3.6 percentage
points compared to the first four summer
months of 2019). Of all accommodation
types, however, private accommodation
recorded the largest relative gap to pre-cri-
sis levels in the preliminary summer season
(=15.4 percent). The structural change al-
ready observed before the pandemic con-
tinued here, with a shift in demand in favour
of holiday flats and houses. The latter ex-
panded particularly strongly in the commer-
cial sub-segment, which also includes AirBnB
overnight stays (+43.5 percent), while private
holiday rentals increased by 7.2 percent
(2019-2023, May to August in each case).

The nationwide trends in overnight stays by
accommodation type (significantly above-
average increases in demand for holiday
accommodation, slightly weaker develop-
ment of hotel overnight stays, loss of im-
portance of private accommodation) also
applied to the federal provinces generally.
Only in Upper Austria and Vorarlberg was
there a positive tfrend in hotel overnight stays
between May and August 2023 compared
to the pre-crisis level (+1.1 and 3.2 percent
respectively), with this momentum in Vorarl-
berg coming solely from the 5/4-star seg-
ment (+11.8 percent). Only in Upper Austria
did 3-star hotels achieve more overnight
stays than in the first four summer months of
2019 (+2.5 percent), while 2/1-star establish-
ments only did well in Vienna and Salzburg
(+11.1 and +23.5 percent respectively).
Campsites were in high demand in all fed-
eral provinces in the summer months of
2023, particularly in Burgenland, Styria, Up-
per Austria and Tyrol. Campsites there regis-
tered around a quarter to almost two-fifths
more overnight stays than from May to Au-
gust 2019 (Austrian average +15.0 percent).

3.2.4 Employment and unemployment in
accommodation and food services

On average, there were around 217,500 jobs
in accommodation and food services
(NACE 2008; Section 1) in 2022 (Table 3),

16.5 percent more than in 2021, but just un-
der 3,000 (1.3 percent) fewer than in 2019.
The share of the core tourism sectors in total
employment in Austria was 5.7 percent in
2022 (2019: 5.9 percent).

At aregional level, employment in the tour-
ism-intensive federal provinces of western
Austria increased disproportionately (Tyrol
+32.3 percent, Salzburg +25.9 percent,
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Vorarlberg +21.3 percent; Austrian average
+16.5 percent compared to the previous
year), while in the other regions the in-
creases ranged from 6.4 percent in Lower
Austria to 15.0 percent in Vienna. Com-
pared fo the pre-crisis year 2019, only Bur-
genland, Styria and Vorarlberg had more
filled positions in the accommodation and
food services sectorin 2022 (+1.2 to +6.1 per-
cent), while there were sfill significant gaps
in Vienna and Lower Austria (-5.3 and

-3.4 percent respectively; Austrian aver-
age -1.3 percent).

Following an initial easing in 2021, unemploy-
ment continued to fall in 2022 and fell even
more sharply in the core tourism sectors than
in the total economy: while in 2022 there
were around 263.100 fewer unemployed
persons registered than in the previous year
(-12.7 percent compared to 2019), the num-
ber of unemployed in accommodation and
food services fell by 35.6 percent compared
to 2021 (to around 29,300 persons) or by
around one fifth compared to 2019. This
means that in 2022, the two sectors ac-
counted for one in nine jobseekers in Austria.

At the federal province level, the share of
accommodation and food services in total
unemployment was highest in Tyrol (around
a quarter) and Salzburg (just over one fifth)
in 2022. However, the shares were also
above the Austrian average of 11.1 percent
in Carinthia and Vorarlberg (17.3 and

13.8 percent respectively). They were signifi-
cantly lower in less tourism-intensive federal
provinces such as Upper Austria (7.5 per-
cent), Lower Austria (8.1 percent) and Bur-
genland (8.8 percent). In total, unemploy-
ment in accommodation and food services
was significantly lower in all federal prov-
inces in 2022 than in 2019, particularly in
Carinthia, Lower Austria, Upper Austria and
Salzburg —in the latfter four provinces, the
decline was around one quarter. Burgen-
land and Vorarlberg saw the weakest re-
duction in unemployment compared to
2019 at 13.7 percent each.

Employment in tourism has continued to in-
crease in the year to date in 2023 (January
to September): with an average of 228,300
jobs, there were 3.8 percent more positions
available in accommodation and food ser-
vices than in the first nine months of 2022, ex-
ceeding the pre-crisis level of 2019 by

1.9 percent. At the same time, an average
of 3.1 percent more persons were registered
as unemployed in the core tourism sectors
than from January to September 2022
(=17.6 percent compared to the same pe-
riod in 2019).

In 2022, the level of em-
ployment in the core
tourism sectors of ac-
commodation and food
services was 1.3 percent
lower than in 2019. At
the same time, there
were one fifth fewer un-
employed people.

Tourism 11



12

Tourism

Table 3: Key figures of the tourism labour market
Employment and unemployment in accommodation and food services (NACE 2008,

Section )
Calendar  Winter season
year 2022-23
2022

Absolute values

May to Calendar  Winter season May to
September year 2022-23 September
2023 2022 2023

Percentage change compared to 2018-19
(winter season) and 2019 (calendar year;

May to September)

Employed (number of jobs)
Austria 217,472 219,603 228,952 - 1.3 + 1.1 + 0.5
Vienna 47,660 48,776 49,504 = 53 iz 0.3 = 4.1
Lower Austria 24,134 23,172 25,606 - 3.4 - 2.2 - 2.6
Burgenland 7,264 6,770 7.969 iz 6.1 iz 7.3 4 6.3
Styria 25,510 24,934 26,801 + 3.0 + 3.1 + 4.1
Carinthia 14,509 12,451 17,730 - 0.4 - 0.5 4 1.0
Upper Austria 21,721 20,842 23,101 - 0.9 - 0.7 + 0.2
Salzburg 26,359 28,202 27,039 - 0.4 + 3.2 + 2.5
Tyrol 38,677 41,874 39,657 - 1.0 + 1.4 + 2.8
Vorarlberg 11,639 12,584 11,544 + 1.2 + 3.5 + 3.6
Unemployed (persons)
Austria 29,328 32,089 26,121 - 197 - 189 - 169
Vienna 10,135 10,693 10,150 - 150 - 155 - 9.8
Lower Austria 3,327 3,556 2,983 - 236 - 255 - 231
Burgenland 661 830 611 - 137 - 6.6 4 0.3
Styria 3,018 3411 2,824 - 212 - 194 - 149
Carinthia 2,935 3,470 1,961 - 245 - 244 - 292
Upper Austria 2,153 2,387 2,115 - 260 - 236 - 199
Salzburg 2,100 2,360 1,641 - 253 - 233 - 258
Tyrol 3.764 4,055 2,765 - 179 - 145 - 222
Vorarlberg 1,235 1,329 1,071 - 137 - 124 - 10.1

Source: Public Employment Service Austria; Federation of Social Insurances; WDS — WIFO Data System, Macro-

bond.

4. Outlook

The outlook for the last third of the summer
season and for 2023 as a whole is somewhat
more pessimistic than it was a few months
ago, as the general economic outlook has
deteriorated and the data published by Sta-
fistics Austria on tourist spending in Austria
and abroad points to greater restraint. Alt-
hough the recently published guest survey
by the Austrian National Tourist Office on
holiday plans for the coming 2023-24 winter
season assumes robust demand, especially
in the main winter months, it also shows divi-
sional frends. For example, only 18 percent
of respondents living in Austria stated that
they had not saved on their holiday trips be-
tween January and August 2023 (respond-
ents from Germany 21 percent, from the
Netherlands 28 percent). Increased saving is
also likely to affect the 2023-24 winter sea-
son, as only 23 percent of Austrian tourists
are planning to spend more than last year.
In contrast, 60 percent of Austrian guests will
either keep their holiday budget the same
orreduce it (for Germany 50 percent; Neth-
erlands 52 percent). Both mean a price-ad-
justed reduction in the budget due to high
inflation.

The WIFO-Konjunkturtest (business cycle sur-
vey) also provides indications of a slowdown
in the tourism business cycle: while the com-
panies surveyed still assessed the current sit-
uation in accommodation and food ser-
vices as predominantly positive in the first
half of 2023, the mood was already rather
subdued in July and August. Expectations
regarding the development of the industry
in the near future brightened steadily in the
first five months of 2023, but a strong down-
ward trend has also been observed since
June.

This and other information on the state of
the tourism industry is also included in the
WIFO overnight stay scenario: according to
this scenario, demand in September and
October 2023 is likely to have slightly ex-
ceeded the respective pre-crisis levels (by
an average of +0.7 percent), which would
exceed the previous year's result from sum-
mer 2022 (+2.9 percent on average) and
achieve a new record of 80.1 million over-
night stays in the entire 2023 summer season
(+1.5 percent on the previous record season
of 2019 with just under 79 million overnight
stays). In contrast to the 2021 and 2022
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summer seasons, domestic tourism in sum-
mer 2023 is likely to have developed less dy-
namically than international demand

(+0.1 and +2.2 percent respectively com-
pared to summer 2019). The reason for this is
the resumption of trips abroad, which were
increasingly replaced by holidays in Austria
during the COVID-19 crisis.

For 2023 as a whole, WIFO expects the vol-
ume of overnight stays to reach a good 150
million, which would mean that there is sfill a
marginal need to catch up on the previous
record level of 2019. Despite the economic
slowdown, Austria's tourism industry would
thus have reached its second-highest level
of overnight stays to date and significantly
higher demand than the average for 2015-
2019 (144.6 million). Domestic tourism is likely
to fall slightly short of the 2019 level (-1.4 per-
cent, +1.3 percent compared to the previ-
ous year), while international demand
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